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The University of Strathclyde’s venerahle history began in 1796 when [ohn Anderson
founded Anderson’s Institution, later 1o be known as the Roval College of Science and
Fechnology, the prefix Royal being granted in 1912 by King George V. Fram the
outset the institution was different from the earlier established universities in Britain: it
aimed at a wider range of students and offered a broader variety of subjects, particu-
larly those concerned with “useful learning’, This bias towards business studies,
applied science and engineering continues to the present day and among
strathclyde’s many distinguished alumni are John Logie Baird, the inventor of
television; lames Henry Dyer, the first Professor of Engineering in Japan; and Lord
Reith, the first Director-Ceneral of the BB

The Depariment of Marketing, established in 1971, has grown 1o be the lzrgest spe-
cialist marketing department in Eurape. It is held in high esteerm nationally and
internationally; its stalf are well known and highly respected, and its graduates are 1o
b tound in senior positions in many countries. The Deparment has a strong
research tradition, This has been reflected in the award of a ranking of ‘five’, the
nighest rank awarded by the UK Universities Funding Council in its recent Research
Assessment Exercise. This rating equates to “international excellence in some sub-
areas of activity and national excellence in all others”. The Department is developing
an international reputation for its research and scholarship in corporale identity
management. The subject is offered as par of the BA (Honours) and M5c degrees in
marketing as well as the MBA degree,
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Marketing's Hrst symposium o Corparate Identity which has

brought logether so many of the leading figures in this field, Todav's speakers
recugnise corporate identity not simply as the visual identity of a company but as the
complete presentation of thal company to its publics - from the Chief Executive to the
condition of delivery vehicles.

Collectively, 2! zspects of a company make 3 statement about i1, either positive ar
negative, which will impact an is business, In the face of an increasingly competi-
tive marketplace, more and more companies are embracing this concept. They are
turning to hench marking, the idea that by measuring products, services and praclices
against the best in the business world, a company can out perfarm its competitors,
hetter serve its customers and deliver cutstanding service - the foundarion of a stro ng
corporate imape,

Defining "Best Practice” in any industry can achieve improved business peformance
but it is necessary 1o look beyond cost cutting or bottom line comparisons, il must
tackle the real challenges concealed in everyday business functions in such a way as
to defiver outstanding levels of custormer satisfaction,

Tocay's distinguished speakers will present an exemplary case history and bring
turther insight into improving company performance as the millennium approaches,
which Arthur Andersen is committed to achieving for its clients,
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Programme

Welcome and Introduction

Lord Goold, Chairman of Court, University of Strathc lyde
Professor Michael Baker, Marketing Department

Mr John Kerr, Arthur Andersen

Mr John Balmer, Symposium Organiser & Chairman

Mr Adrian Day, Senior Consullant, Landor Assaciates
Corporate Identity Consultants to British Airways

Coffes

Address
Lord King of Wartnaby, President, British Airways

Luncheon in The Barony Hall, Rottenrow East

Afterncon Session: Opening Remarks
Mr John Balmer

Corparate Reputation: What is it? What of 7
Professor Stephen Greyser, Chairman, Editorial Board,

Harvard Business Review

The Luropean Global Company
Mr Wally Olins, Chairman, Wolll Olins

lea

Towards the Millennium - Corporate Image and Reality
Mr David Bernstein, Director, Kelland Communications

Cueshion-and-Answer Session

Summary
Mr John Kerr, Arthur Andersen

Drinks reception




Lard Goald

Appainted Chairman of Court of
the Lirversity of Strathclyde in
1993, He is Chavman of
MacTapgart & Mickel Limited
arid halds non-exerubve
directorships of Amernican Trust
mc, Edinburgth CHE and Sas e,
Cibson & Coold Led and Scattish
Medical Research Trust, He s a
past Charrman of the Confederatian of British
Indusery [Scatiancl and of the Scotlish
Conservalive Party. He was created a Knight
Bachelor in 1983 and was elevated 1o the
peerage i 15937,

Mr john Kerr

Jeshn Kere s a Partinsr wadh Arihor
Andersen, leading Lhe
cperational consulling division in
dcotland. He graduated from the
Llmiversity af Sirathcivde with a
BA in Business and
Administration and joined Arthur
Andersen in 1978, gualifying as a
chartered accountantin 1981,
He spent time in London and Chicapo Financial
Consulting Services Graup, specialising in
Strategic Financal Consulting, after which he
returned to the Scartsh prachice, o Ser s 4
sivular group, He has experence in
organisationzl and productivity reviews; sirategic
1.|r'lﬂ|:'||_ ig:ll F_I[q.ll"l"llr:J._-: |_:-|;'r I',_: TITAARR_ |'|'|.J||.;I_H'|_'rl'|l'_'l'||_I
pricing and customer strategy (incorporating the
wse of activity based costingl. [ohn Keer has
gathered consulting experiznce with a numher of
Seotland's largest companies in it principal
industries. including manufactuning. life
astnurand = angd fund ran gl arud r|_'I:.-_||||r1|:l‘_

Provfessor Michacl Baker

Professor Baker has been the
Foundation Professor of
Marketmg af the University of
Strathclvde since the inception of
the depariment i T971, serang
successively as Dean of '
Etrathehvide Business Scheoal,
Depuly Principal and Senar
Aclvizer do the Principal, He has
also served as Chairman o
SCOTBEC, the Chartered Institute of Marketing
and Marketing Education Group, as Gowvernar of
the CAM Foumdaton and Member of the ESREC
and UGE, Autharedilar of mare than 20 haoks
ard the Founding Edstor of the foural of
Aarkefing .‘Ih"ilﬂn'llj_*::;t'r?.ll:'ﬁ'll. Proleanr Baker by
extensive international experience, holding

Visiting Professarships in Australia, Canada,
Egypl, France, Heng Kang. New Zealand and
Cyatar and consultancies 1o numerous
international companies.

Mr fohn M T Balmer

[zined the Business Faculty at
the Umversity of Strathclyde in
19940 after holding serior
ranagement pasitions within
the Directorate of Ans and
Leisure in Brighton; as an
assiglant admimstralor of Lord
Menuhin's Live Music New
Concerl Apency: and as g
specialist advisar on Corporate ldentity o BEC
scotland’s board of management. He introduced
corporate dentity as a dishinct ares of siudy
within the Llimversiny of Srrathclyde and s thie
course lecturer for the papalar undergraduate
and postpraduate courses in corparate wentiny
management, Fle holds a first degree from the
Liniversity ot Reading and undertook
postpraduate studies «in education and
managermient af the University of Durham, where
he was a mernber of University and Cellingwaad
Colleges respectively. He s an Associate
Member of Trimny Caliege, Landon

Mr Adrian [Ny

Adrian Day is-a Senior Consullant 3 Landor
AssoCiates, where his work includes the
development of carporate
ientity and communications
strategies for clients and the
direction of identsty
programmes. He has a
background in Dusiness-fo-
business marketing and brand
idendity, In the past he has
consulied on brand identiny and
newe product developrnent
projects for clients such as
Tharn-EMI, Bass, Asda and Beecham. WWruls) at
Siepel & Gale, he successiully developed the
directed internabional strategic identity
propramimes for BP, Scholl, Gestetner and
Londan & Edinburgh Insurance. Hs
COMIMEnian: an carporate wenpiy and
commumicalions have appeared in The Times,
the Financeal Times and the ."..-'I.jri-:1_'-|_ir|‘.;'h
Magazine,




Lord King of Warinaly

Lord King, then 3ir Jahn King,
jned the Board of Brinsh
Airvays in Drecember 198% and
cucreedard Sir Roge Samnmian as
Charrman in 1961, He became
President in 1993, He s
Chairman of Babrock
International and halds several
Crirectorstups including The
Daily Telepraph ric, Sharts Brothers, Norman
Rroadbent Internatianal and The spectator,
Active im public as well as corparate bie, Lord
Kirg 15 i Trustes of the Blenheim Trust and a
Director of the Royal Opera Trust, Lord King is a
Fellow of the British Instilute of Maragement and
wis awarded the Honorary Degree of Dactor of
Letrers fram the City of London Paldechme, He
15 8 Freeman of the City of London and has been
awarded Ihe Foyval Order of the Polar Star by he
Swedish Government, He was created a Knight
Bachelorin 197% and became Lord Kinp of
Woarnaby i the 1963 Queen’s Bithday
Honours,

Sir Francis Kennedy

At the end of his lang and
distinguished career in the British
Diplomanc Service in 1933, Sir
Francis Kennedy was appointed
Director General of Trade and
Investment LISA, and Comsul
Ceneral, Mew York, Since 19655
air Francis has acted as personal
achvizer 1o the Charrman and
Board of British Airways. He
represents the Chaimanon dealings in ghe UK
and ocverseas, and with povemment deparnments,
companes and organsehions which are
commercially important 1o the airfline, He was
appointed o non-exeCulive directar in 1967, He
is Chairman of British Ainways Regional.

Professor Stephen Greyser
Stepher A Creyser s Professor of
Business Adminsieabion al
Harvard Business School, He s
also Editorial Board Chairman of
the Harvard Business Beview and
[ frwe wears was ks edilor gnd
research director. He is
responsible for twelve books and
is a frequient cantriburor (o
journals on marketing and
adverising, He concenesd and developed the
Harvard MBA course on the ‘new’ Corparate
Commupmigabions, exploring busimess eiforis 1o

pasition itself with its many external
cengiluencies, This has resulted in over 25 new
case studies and articles on carparate identity
aodd mmage, pubhc alfars and Corporate
reputation. Professor Greyser halds directorships
of the credit casd membershup services firm
Comp-U-Card Irternational, Edelman Waorldwide
(one of the larpest independent public relatians
fiermsh, Cipeon Besearch Corporation and 15
Yice-Chairman of the Public Broadcasting
Service of the USA, He s a frequent speaker and
television panellist both in the US and abroad,

Mr Wally (Mins - —
weally Diling s Chairman and co- -

founder of Wallt OHins, one of
the world’s feading
consullancies in corporate
ideniily, He s Wisiling Professor
ab Lancaster University. and
Copenhapen Business Schonl
and teaches at leadhng business
schools throuphout the warld,
inchading the Lendan Business Schocl, the
Erasmus Liniversity, Rotterdam and af the
Universily of Strathclyde, He s author of a
numher of hooks an corporate identity and
refared marters, His larest beok "Corporate
Identity” is published by Thames and Hudson in
the UK and Harvard Business Sehool Press on the
LI5a,

Mr David Bernsfein

After graduating fram Chdoed
Iniversity he began a career in
adverhising and became crealive
director of three internaticnal
advertising agencres, In 1972 he
tounded The Creative Business
which provided approprate | ﬁ_.'
communication salutions to sy N

clhient problems < n I1I;II!IH::I1'I:.|_|\_, a
corporale communications, desipn, new product
development and advertising. Its client list was

called a “Who's Whao of British Marketing”, He

i nawy Manaping Partner of Kelland

Communicabons Management, He s the author

of five books - on advertising. marketing,

corporate communications, presentation and the
ENVITDNME L.




Participants List

rAF Aniti Ainama, London Business School

Mr Atlig Asghar, Scottish Television plc

Mr Stephen Auty, Seotsman Pulilications Lied

Ms Larna | Hard, Development & Alumni Affairs
e

Professor Michael Baker, Department of
Marketing

Mr Rick Ballasd, Arthur Andersen

s fohn M T Balmer, Department of Marketing

Ms lane Beck, Good Relations

Mr Patrick Bellew, Scribble Advertising & Design

Mr David Bernstein, Kelland Communications

Mrs Susan Bernstein, Kelland Communications

Mr Graeme Bissett, Arthur Andersen

Mr Chris Blackburn, Gford Brockes University

Mr Roland 8ovd, Arthur Andersen

Mr Gregory Cambitsis, Centre for Facilities
Managernent

M David Casgtellam, SICMA

Mr ken Craig, lvory & Syme

Miss Michelle Crilly, Department of Marketing

Mir Adrian Day, Landar Associates

L William Danaldson, Department of Marketing

Mr Geaffrey Duncan, Lard Dean of Guilds,
Clasgow

Mr Sean Ennis, Department of Markenng

M lan Fiddes, Bank of Scaland

Mr Eric Forbes, Hall & Tawse Seatland Lid

Mr David Gass, Scotish Management Projects

Mrs Julie Gillies, Scotish S lear

tr Mick Godwin, Jetstiream Aircras Lecd

Lord Goold, Chairman af Court

bars Christing Graham, Departmend of fdarkeling

Cllr Malcalm Green, Membaer of Coynt

Mol Mike Greig, Arthur Anclersen

Prodessor Stephen Grevser, Harvard Graduate
Business Schoal

Dr Linda Creyser, Harvard Graduate Business
School

Mir Dawid Griffith, Raval Mail

Mr Martin Criffiths, Arthur Andersen

Professor Meil Hoad, Department of Marketing

Mr Michelas Ind, The Jenkins Group

#ir John san, Scotmeadia

#Ar Roy [ohnson, Member of Copny LIniverssty
Treazurer

Ms Helen lovee, Queensland Urniversity

Mz Jane Karwaski, Arthyr Andersen

Sir Franois £ennedy, Chairman of British Alrwys
Regronal

Mr John Kere, Arthur Andersen

Lord King of Wartnalyy, President, British
Airvwiys

Ms Janice Kirkpatnick, Graven Images

Mr John H Lace, Babicock Enerpy Lid

Pratesser Scott Lathrop, Harvard Graduate
Business SChool

Mirs Lirsuly Laver, Directar, Public Relaticns
Service

My Sarah Lindsay, Arhir Andersen

Dr Ancy Lowe, Department of Marketing

Ms Shonaig MacPhersan, McCrigor Donald

Mr Paul Manning, alexanders Holdings ple

Mr Brian Marjonbanks, Independent Television
Commission

Dr Michael Melermart, Department of
Marketing

tr Erian MeChee, Arllur Andersen

M5 Shana Mciver, Westpaint

M lain dMosillan, CBI Scaeland

Mrilan McMeil, Arthue Andersen

Mr Hamish Milne, Stewart Milne Group

Mr Alan Mitchell, The Times

Mr Barry Moore, Department of Marketing

Mr D W Marrow, Sidlaw Group plc

Mr David Mungall, Public Relations Service

Ms Elaine O'Brien, Depariment of Marketing

MrwWally Oling, Chairman, Walff Olins

Mr Steven Olivant, Royal Bank of Scotland ple

Prafessor Douplas © Pite, Dean of Strathclyde
Businéss Schaoal

wr Faul Rasmissen, Good Relations

Professar Peter Reed, Vice-Principal

Mr lan Reid, British Alnways

Mr Ken Robertsan, United Distillers

Mr James Rodger, Arthur Andersen

Mr Kenneth Sandford, Trades House Glasgow

Professar Susan A Shaw, Department of
Marketing

Dr Margarel Sheen, Technology & Business
Hudies

Mr Paul Smith, Glasgow Development Agency

Mr P R Specer, Wm Low

Prafesser Gordan Swartz, Landon Busness
School

tir Srephen Thomas, HeadS5tan

sir Themas | Thomson, Member of Cout

Mg Liz Turner, Royal Mail

Mrvan Lauder, Ivary & Syme

Dr | van Rekom, trasmus Liniversity Rotferdam

Professor C B M van Riel, Erasmus University
Fetterdam

wir David Vickery, The Jenking Graup

ir Paul Walker, CBI Scctland

Mr Bod EWilkes, Chartered Institute af
Marketing

Mr Alan Wilson, Department of Marketing

Professor Stephen Young, Department of
Marketing



