7th International Corporate Iﬂeng?f Syamposium.zooo
Goo

and The Third ld Memorial Lecture

"Corporate Branding-it's more than meets the eye™

" 9¢th & 10th Navember The ﬂ.ﬁive.rsif‘.f"hf Bradford Hanageﬁ!éhflﬁntré d



L e




Ty i i Jcnl‘-u_ll L
-!-..-:mﬁ-r_n.- ey F-’-a---t Ty

@)
- ¥ L T'l’i-‘rhriﬂr

Iy cap i BT T f":mjue'n'ul:-: r-.1'c~r1r”_'.-

: [ l':iu"p'q’_'-l'hﬂ'l'_'l-' n:':_irnﬂ.r'ul-:f

i L Lodypa

Ergy Fi L

ikt i

n'\-ll'lr:ul ;1,1-'.
1 T o l-ﬁ-l-u-...;.
|'...n.|-.--|"x'¢"l'i'|"|m1
LEITE LE T
LU1+% 'F"|.1 Il"'TJ
Lapj I--nn..-- L]
LLE Y Faq fqy
.|I-.|I.ll:.l!ll-_'\-'\--l'\-l-5-I He g LY
T
igf Tergd pog -...,rml.;_-ﬂnu: :—.n::uguz::.u L £y Hea :nrm-nmiumu L".'::.l-pm-al.n:
esrgy .S'yrr:rpr:-ar'um I.u:.-a'.rrg; L Py i1 Hmdfhr—d, s ig 1f 2 figsy
SV Fore i dgepy Placy . e North o0 “erlan g ]
T 1l -f_-fn.r't-r,:'.-;;'u.a .E.‘ru-r_?fh: - 3 Le5 o
The L-'ue'w.‘rm'e'y'
L 4 [

s Trie tlig g thix
2 15 Oryy, r‘:uj::g Thay 4y sh
Lo SNy Bleleg in

U by
Clrgy, o o

Munal,gn;:rn
aip L

R0l e
Css :;uhnm]:t.
SN ig heg rey higyy e T Aandg g Fag Thigyy
Oy . J'-r_fcrltix 1% cvjdr:n::r: of imp-:}rwm::-:: thay
q‘-nrpm'am SOy, fczrtiun “incd r.-mdl'rtg.
P ::mrf'*rcm:c o ‘mjn}mm Adip o it Rk S 3 Y Ticwers the
B O ooy Ale g fag Md ooy, Mgy, N to he
v Yihe g 3 legd; 12 roje It ooy Fafe Ed&nn’ty Ly SArch.
Chic f ary g e thas tHhie Pogiy, itl Prosy Tihe tdeg)
ex hang Cwg 4 tend n, besg Wisheg ta
Vabfe Sl
-
e |

STEPHEN BYERS

du

Industry
tment of Trade and In
Depar

L ..



Thurstay 9th November

Farmal Dinner and the
Third ICIG Lord Goold
Memorial Lecture

Friday 10th November

9.00am until 9.20am
Heaton Mount Foyer

9.20am
Kell Room {new wing)

9.30am
Kell Room [new wing)

8.30am

8.50am

10.10am

10.30am

10.50am
until 11.20am

The Lounge
Heaton Mount

Guests of Honour:
The Lord & Lady Mayoress of Bradford

- David Bernstein

Honorary Vice President ICIG & Director, Kelland

Communications, will deliver the 3rd ICIG Lord Goold

Memorial Lecture _
‘Corporate Brands: Back to basics”.

' Registration and Coffes

Professor John M.T. Balmer
Symposium Organiser
Welcome & Introduction

"Corporate Branding in Context"

Discussant: Dr. Helen Stuart

Oueensland University of Technology, Australia

Professor John M.T. Balmer

Professor of Corporate ldentity,

Bradiord Management Centre

"The Three Virtues and Seven Deadly Sins of
Carporate Brand Management®

Professor Simon Knox and
David Bickerton™
* (Speaker)

Cranfield University School of Management
“The Six Conventions of Corporate Branding’

Emeritus Professor Dennis B. Bromley

. Department of Psychology, University of Liverpool
“The Concept of Reputation in Business Studies’

Questions

Coffee

7Th Int

Corporarte 10

& Third IC

NMemo|
11.20am

Kell Room | "MNurt:y
iscussa
Professo
Bradiord
11.20am Alan J. Bi
Presideni
The Brani
| "Living thi
| Branding®
11.40am | Clive Ra
Co-Founl
“The Birtt

Floor®
12.00noon Tony Alle
Managin
Interbran
Celebrati
12.20pm Discussio
12.40pm Morning 5
12.40pm  Buffet Lu
until 1.40pm  Deanof E
Heaton Mount = Professor
1.40pm | "Schol:
Kell Room | Buildin
Discussan
. B.Bromle
University
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ta Brand - The View from the Maternity
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Mewell and Saorrell
| Mapaby

sion ends

ieon & Formal Welcome by the
dford Management Centre:
thur Francis

s Ferspectives: Brand
in the Mew Millennium”

Emeritus Professor Dennis

| Liverpool

1.40pm

2.00pm

2.20pm

240pm

2 50pm until
3.10pm

3.10pm
Kell Room

3.10pm
Eell Room

3.30pm

Joep Cornelissen™ and Phil Harris

Centre for Corporate Public Affairs

Manchester Metropolitan University

* [Speaker)

“‘Corporate Identity in Marketing and Management
Theary: Reconstructing the Logic of Metaphaor®

Nicola Marziliano

Customer Service, Marketing Manager
Nokia (ltaly)
The Triangle that Builds Your Brand®

Dr. Shirley Leitch*
& Professor Neil Richardson

University of Walkato Management School (NZ)
*{Speaker)

‘Corporate |dentity in Cyberspace”

Discussion

Tea

o

-

"Managing International Brands”

Ofscussant: Professor John M.T. Balmer

Professor of Corpaorate Identity,
Bradiord Management Centre

Richard Bason

Bradiord Management Centre
‘Corporate ldentity Management at the BBC®

Dr. Judy Motion*,
Protessor Rod Brodie,
The University of Auckland (NZ) and

Dr. Shirley Leitch*,
The University of Waikato (NZ)

"(Speakers)
‘Co-Branding in Professional Sport: The Case of

| the All Blacks®

3.50pm
4.00pm

Discussion

Close of Symposium

Provisional details of the 8th International Corporate
Identity symposium and 4th |GG Lord Goold
Memorial Lecture

Deisyrares reqaliyg Lauy shooly reqtact Mary Sormiarth 5t Hearon Mourd rasaonivt.




Thursday 9th November 2000
T.00pm for 7.45pm
Heaton Mount

The Opening Formal Dinner

Guests of Honour
The Lord Mayor and Lady Mayoress of Bradford

followed by

The ICIG's Third Lord Goold Memorial Lecture

introduced by Professor Stephen Greyser of Harvard Business School

and delivered by
David Bernstein

The title of David Bernstein's leclure is

David Bernstein is an Honorary Vice President of the ICIG and is the Director
of Kelland Communication Management. The dayen of the corporats
communications industry in the United Kingdom his best selling book "Company
Image and Reality" enjoys an international reputation.

* This year marks the fifth anniversary of the establishment of the International
Corporate Identity Group {IC1G) and its launch at the House of Lords. The ICIG
consists of an informal group of academics, consultants and managers sharing
an interest in corporate identity, branding, reputation and communication and
wha wish fo increase the profile and understanding of corporate identity and the
aforemenlioned associated areas. The group is known for its statement an
carparate identity “The Strathclyde Statement® which has been referred to in a
number of academic journals. The establishment of the annual ICIG Lord Goold
memorial lecture in honour of the group's first honorary President has also
attracted significant attention. The first lecture was delivered by Professor Greyser
(Harvard Business School) in 1998 at the Queen Elizabeth the Secand Conference
Centre London, and by Professor Olins (Founder of Woltf Olins) at the Univarsity
of Oxford in 1995
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the Second conference centre, West inster and at the University of Oxford.

The choice of venug is another factor for the event's success. The facilities of Bradford
Management Centre and, in particular, Heaton Mount will, almost certainly, help to create
a convivial atmosphere for learning, reflection and debate.

Today's symposium marks a watershed since this is the first time the event has been
held in the North of England and, more particularfy, Yorkshire. The area is, of course,
known as the heartland of the industrial revolution. In the intervening perlod since then
the area has established an enviable reputation in financial services and has served as
the home to a number of major retail chains, many of which are household brand names.

Today's programme includes an international mix of papers which will, no doubt, be
topical, insightful and challenging. It is hoped that an enduring legacy of the seventh
symposium will be that delegates will have a richer appreciation as to why corporate
branding is more than meets the eye.

The ICIG's* Third Lord Goold Memorial Lecture

A feature of the symposium over recent years has been the establishment of a lecture
in memory of the International Corporate Identity Group's first Honorary President,
Lord Goold. The lecture is delivered by an academic or practitioner who has distinguished
themselves in corporate identity practice or scholarship. This year's lectura will be
delivered by the doyen of the UK's corporate communications industry David Bernstein
on the theme “Corporate Brands- Back to Basics.” Previous lectures have been delivered

by Professor Steven Greyser of Harvard Business School, and Wally Olins C.B.E: the
foundar of Waltf Olins.




U isfessor Balmer at Strathclyde Business <

it Bradford Management Centre. The cen -

: itudents who share a common interest ir
kel bt plarship, The centre supports a working p
I ERER T D er of academic papers presented at i

‘Doyle and Professor Malcolm McDonald. The
olarship and research vis-a-vis corporate identityand

nz Chair (later lectureship) in branding and, more
antly, with the appointment of Professor Balmer to a char in corporate identity
nagement: this is believed to be the first appointment of its kind in the world. S i
A _'vl‘-gu_i:ij--'ﬁffﬂi'si'ic'g’ifnﬁr'a_ta identity studies as part of its undergraduate, I
- postgraduate (MBA & MSc) as well as executive development programmes. In
 the last year the school has run a CBI conference on corporate branding and
was selected as the preferad UK base for the executive MBA degree in corporate
communications from Erasmus University (The MNetherlands).

_ The 8th International Corporate Identity Symposium

To be held in London i
provisional dates: Bth and 9th November, 2001. |
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